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Often described as the "hottest" retail phenomenon, ephemeral retail concerns the growth of
pop-up stores as a new mode of retailing. These temporary stores "pop-up" without notice,
quickly attract crowds, then disappear or morph into something else. Although they share
similarities with traditional physical stores and online stores, ephemeral stores outshine existing
retail formats as they have many unique and differentiating characteristics.These stores are
becoming more popular among distribution channels as they offer exclusive and surprising retail
experiences. Many established brands have already integrated these new points of sale into
their distribution channels, while other brands are adopting them to raise communication,
awareness, sales or just for experimentation. This phenomenon is finding its place amongst
retailers not only for its efficiency and effectiveness but also for its unique impact, providing a
sense of novelty that makes it particularly attractive to postmodern consumers seeking hedonic
experiences.This concise text introduces all aspects of this growing phenomenon and
contextualises it within existing channels of distribution. It explores brand atmospheric
interventions that are designed to affect customer emotions, behaviours or experiences, as well
as practices retailers adopt to build relationships with their customers. It will be of interest to
scholars and advanced students in retail marketing and branding.

About the AuthorBar Rucci is passionate about two things: children and art. She is a
professional graphic designer, art teacher, blogger, and mom to three creative thinkers. Bar
graduated from Skidmore College with a degree in art and a minor in early childhood
development. After college she spent a decade on artistic entrepreneurial pursuits. She painted
murals, designed textiles, created a children’s clothing line, and finally taught herself graphic
design. It was this last venture that became her calling, allowing her to stay home and raise her
children. In 2012, she began her blog, Art Bar, a place where she explores her love of child-led
art experiences and handmade things. Soon thereafter she began teaching art in her home. For
more inspiration, visit Bar’s blog and follow her on social media:Website:
www.artbarblog.comInstagram: @artbarblogFacebook: facebook.com/artbarblogPinterest:
pinterest.com/barrucciTwitter: @artbarblogBetsy McKenna is a firm believer in the brilliance of
the young child and their natural born creative process. A Reggio inspired teacher and
administrator; she is passionate about creating high quality educational opportunities for all
children. She currently resides in New York City as an educational consultant and leadership
coach, and has three grown children who remain her greatest source of inspiration. --This text
refers to an alternate kindle_edition edition.
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